
CASE STUDY

Adding Offsite creates incremental demand beyond Chewy. As more
pet parents return to Chewy, onsite campaigns capture that demand.

Together, onsite, Offsite, and campaign insights create a flywheel
that helps strengthen performance over time.
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Connected Campaigns 
Chewy Onsite + Offsite Ads

Build Demand Beyond Chewy.
Convert it on Chewy.
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Learn,
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reinvest

Build demand
beyond Chewy.

 

visit ads.chewy.com

Source: Chewy Ads performance data. Based on 76 brands. Compares onsite LTV ROAS before and after Offsite launch. Holiday periods and incomplete attribution windows excluded.
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